
 

Course summary 
VOE Code:   PE.CM.EO.V4001        ECTS credits:    16           Level: Bachelor’s degree (full-time) 
Course Title P-task children and media  
Type Compulsory 

Learning 
competences 

 

Learning 
outcomes 

- Recognizes the needs of (special) target groups in the field of media education and digital 
literacy. 

- Focuses on media education questions from colleagues, clients, educators children and 
adolescents and maps their support questions. 

- Formulates pedagogical goals in the field of media education in different educational 
situations based on an analysis. 

- Advises on media that are suitable for children and that match their age and development 
level. 

- Uses theoretical knowledge and models about media education and digital literacy when 
interpreting an analysis and with practical issues. 

- Can translate an analysis into a plan of action for pedagogical support of media literacy for 
children,  

- Designs activities that contribute to the development of media literacy of the individual 
appropriate to their development phase and supported by theory. 

- Can translate theory about media literacy into practice with children and parents and 
students are aware of cultural differences in counselling about this subject. 

- In work-related settings, the student is able to easily connect with colleagues, clients and 
other stakeholders; he is able to communicate in a clear way, and he is able to function 
well in a team. 

- Is able to motivate, support and train children, caregivers and professionals to increase 
their knowledge and skills in the fields of Children and media, deploying effective 
counselling or informational methods. 

- Communicates with children, caregivers and professionals about the impact of media on 
the children's development.  

- Can deploy expertise in the field of media literacy and appropriate interventions in 
practical situations.  

- The student is able to express himself verbally in at least one language other than the 
mother tongue, in such a way that he presents detailed descriptions in work-related 
contexts, on a wide range of topics, and he is quite able to participate in a fluent and 
spontaneous conversation with native speakers 

- Actively ensures an online safe environment within an organization where children are 
online or within the context of a neighbourhood. Provides information and advice aimed 
at promoting an online secure climate. 

- Can cooperate in a multidisciplinary and international team of students that runs a media 
literate project within an organisation.  

- If necessary the student adapts his behaviour and communication style in an intercultural 
context, and explores alternative behaviour patterns. 

- The student listens to the vision and expertise of others and also accepts the relativity of 
one's own vision and ideas. 

- In an intercultural context, the student develops a working relationship with colleagues, 
clients and other stakeholders and contributes to an atmosphere of trust. 

- The student understands how he is personally able to contribute to the societal solution 
of international problems in a positive way, and he is able to act accordingly (either as an 
individual or as part of a socially involved organization). 

- The student regards intercultural conflicts as learning opportunities and he is aware of the 
own conflict management style. 

- Manages media-wise developments both from the interest of the organization and from 
the interest of the employees and initiates projects. 

- Works together with colleagues and relevant authorities.  
- Is aware of and discusses expectations and ideas (about rolls).  
- The student knows and understands his own frame of reference and worldview and he is 

able to link these to other view points. 



- The student dares to take responsibility; he is able to address the challenges at work or 
internship, and this behaviour is based on a realistic understanding of the own skills and 
competences. 

- Shapes his own actions from a substantiated vision of social developments around media 
education and digital literacy. 

- Reflects on the own media use and within the context of an organization or a client. 
- Can present themselves as media educators. 
- Can reflect on their own share in their cooperative relationship with the other students, 

the project leader of the client organisation and other professionals. 
- The student can place local events and practices in an international context by indicating 

the international consequences of local events and the influence of the international or 
European contexts on these local situations. 

- The student is able to expresses himself in writing in at least one language other than the 
mother tongue, in such a way that he is able to produce a clear, detailed text on a wide 
range of subjects related to his field of study. 

- The student is able to understand more complex argumentations and lectures related to 
his field of study, spoken in at least one language other than the mother tongue, and he is 
able to replicate the main train of thought. 

- The student examines the specific features of his own communication style, allows for a 
remedial approach if necessary and explores the communication style of the other. 

- The student approaches and understand a situation, an issue or a problem from multiple 
cultural perspectives. 

Course content The professionalization task (p-task) Children and media enables students to integrate their 
acquired knowledge and skills into a project (group work in teams of 3 or 4 students). The challenge 
is to combine the five minor subjects in a professional organization. Within the organization the 
students work on an assignment, offered by the organization, in which media literacy and/or media 
education is central. The assignment will concern a problem regarding media literacy and the 
organization. The students will explore and analyze the problem. Next, a product will be developed 
to solve the problem and this product will be implemented in the organization. The students will 
have to work innovative in the designing, producing and implementing of the product (application, 
lesson series, film, website, device). The main objective of the p-task is to enlarge media literacy 
with the organization’s target group 

Planned learning 
activities and 
teaching methods 

- Weekly meetings with coach and students during a P-task meeting.  
- Unsupervised working hours in teams of 4 students. 
- Study trip to Belgium or Denmark  

Recommended or 
required reading 
and other 
learning 
resources / tools 

- Valkenburg, P. & Piotrowski, J (2017). Plugged In. New Haven & Londen: Yale University 
Press.  

- Literature from all courses in the minor.  
- Literature on the specific target group the organization is dealing with 

Prerequisites and 
co-requisites 

Prerequisites: Students should at least be in their third year of their study (semester 5 or 6) and 
they should have a minimum of six months of internship experience. 
Co-requisites: all courses in the minor 
 
English B2 

Level Bachelor 

Grading scale 1 up to 10, 1 dec. 

Assessment 
methods and 
criteria 

Type of assessment Grade weighting Criteria 

Report and product 1.0 Higher or equal to 
5.5 

Presentation at the organization   

Presentation at Windesheim   

   

Language of 
Instruction 

English 

Name of lecturer For information about the lecturers you can contact Annemiek Woolthuis 

Mode of delivery Face to face 

  

 

 


